BHERHSR SR IE R a

SHRIERT 107 B4ERE BEEEE AR

Shu-TE University Graduate School of Appiied Arts & Désign (2018)

AERTBRE  FE—

SR IEEREE -
3 BRESAMMRE T8

IRREIERIN 2 B5F -

BT B REMEFI NS S RIRAFTARRHEE -
2LEENERBHERIER ; HPBEERRMEATHERAMEFEZRUBENRAERHERREEITR

SEMERAE TRLAY . AT EERNEEAMALEBRERMARBRER - 7
4 lﬁﬁééﬁﬁ%%'ﬁiﬁﬁﬁﬁ CEEIFIBRBERIREMINENRLEREIRER - WIKRERIEBRIERTRAMTRATHERRRREE -
EMRESRFHELFAHERRE -

1 BERAMENEEIF

Sefﬁf‘gﬁ% FE—EBF (107 BEE) First Year(2018~2019) 5 BF (108 BBLE[E) Second Year(2019~2020)
-7
Subjects EREH 25 NEH 25 2 845 2 25
*51 8 First Semester Credits Second Semester Credits First Semester Credits Second Semester Credits
BZEI LIZ\ ﬂ% 282 7T 'O (A .
) EBflT i 75 fM 32 Research Ethics | 0
Common Requirements
=T
R R BEH ] I I X
esearch Method of Creative 3 Samriar] 2 Seminar I1 2 Stud Master Thesi 6
HEWME Design y on Master Thesis
Required Courses 5 Ei—fmﬁ TR
Special Topics in 3
Interdisciplinary Design
XAETTRBRR RERTEENR 3 8 RARENR TR 3 EEREHAIFMR 3
Research in Application of 3 Visual Design Research Research on Apparel and Research on Overall Shape and
Cultural Elements seminar Fabric Design Creative
E—— TR AT T2 3| REBhERNR 3 | BERRRSENS 3
Mé);phology Resedndh 3 Fashion Design Research Research on Application of Research on Thematic and folk
Seminar Technology and Art festlvals
FFIRERARRHMR 3 Bl EmRRETI S 3 TEERRETAR 3 BB HBTEE 3
Semiology Theory and Study on Innovative Product Research on Craft and Product Performmg Arts Broker and
BEXEE Application Research Design Design Arts Managements
Elective Courses | R EREERRIF 3 HUABEIFHE 3 %’é‘iﬁaaéﬁ’ﬁﬁﬁn 3 B S EE R 7S 3
Literature Study and Thesis Study on Digital Creative Research on Creative Video It;r:n:tidn 1j§ ial Stud
Writing Work and Audio Media Al Dpecis Y
MERRAMR BBEHEEIFNE Senxl gty SEXTF=2EEE
Materi et . ; BliSaRaT AR AF :
aterial Application 3 Performing Creative Work 3 Th . . 3 Operations Managements of 3
Research Seminar eater Design And Production Professional Studio
BEESAFEERI BEESEFER I TR RBEE
Creation of Cross-border 3 Creation of Cross-border 3 Marketing and Brand 3
Integration of Practice I Integration of Practice II Managements
BNEE REEEEH 36 85 - FENE 16 5 - BXEEB 20 8BS (EARERERRMA 1587 ) - _
2 | AR EIFRE BB AR e B SEa R - ABMREREZZAINGTHA "Aa)EE, - "BREE, - "RKHAIN . SoAREBEEREP—R

RYEE - BEEE
HE—ZENERRR FBEEZR AR ERE

107 % 3 B 27 BRERFIAREESEBA

s EH 2018/ /1%

R

B RS T 2

£
07 4 15

1R

ZHEE |

107 £58 9 AKRRESS - 107 £ 6 B 13 BRI SHEE

- 106 SIS SN 1 K 10744 F 18 BFORERERAGHRIEE
o Bif




